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Press release

E-commerce businesses expect further growth, but face challenges from regulation and cheap imports
Prague, 19. October – E-shops participating in the GLS VIBE Index have a generally positive outlook for the coming years. They expect revenue to grow this year and are even more optimistic about next year. Larger retailers have a more positive view of the situation. Bureaucracy and low-cost foreign competition are seen as the biggest obstacles, according to the first findings of the extensive VIBE study conducted by GLS.
· 52% of e-shops expect revenue growth this year, while 27% anticipate a decline
· Next year, 57% of retailers expect revenue to increase, while only 17% anticipate a decline
· Larger e-shops are more optimistic
· The biggest challenges: regulation and low-cost imports from abroad
· Rising fuel costs have already prompted one in six e-shops to increase prices, while more than half expect to raise prices next year
GLS VIBE Index: E-shop revenues set to grow this year, with an even brighter outlook for next year
More than half of e-shops (52%) expect their revenues to grow this year, while 27% anticipate a decline. Expectations for next year are even more positive, with 57% of e-shops forecasting revenue growth and only 17% expecting a decrease.
“Purchasing power among Czech households continues to grow, as does their willingness to spend. Czech households are also among the most frequent online shoppers in Europe. Although more than a quarter of e-shops expect their revenues to decline this year, overall, this year is set to be one of the strongest in the history of Czech e-commerce, if not the strongest ever. Expectations for next year are even more positive,” comments Petr Pěcha, Managing Director of GLS Czech Republic, on the findings of the GLS VIBE Index, the first extensive study of sentiment among e-shops.
The GLS VIBE Index measures the sentiment of e-shop owners and managing directors. In its first edition, the index recorded an initial score of 6.0 out of 10, indicating moderate optimism. Larger retailers, shipping more than 1,000 parcels per month, are more optimistic, with a score of 6.7. By contrast, the least positive outlook is reported by small retailers shipping up to 100 parcels per month, whose score stands at 5.4.
“We will measure e-shop sentiment regularly. The index will help us understand how the market's growth potential is evolving and see how these expectations translate into actual revenue performance. Overall, the VIBE Index reveals surprisingly significant differences between the expectations and business conditions of small and large e-shops,” adds Petr Pěcha.
One positive finding is that e-shops intend to invest in order to achieve further growth. Their investments are primarily directed towards marketing, AI, automation and technology. Almost one-third of large e-shops (31%) are also planning to expand internationally.
“We can see that many Czech e-shops have ambitions to grow not only in the domestic market but also abroad. E-shops with unique products and local manufacturing are successfully expanding internationally, and we want to be their partner on this journey,” says Petr Pěcha.
Regulation and low-cost imports from abroad are the biggest obstacles
E-shops identify regulation and unnecessary bureaucracy as their biggest challenge (44%), followed by low-cost foreign competition (41%) and competition from large international marketplaces (36%).
Since mid-year, additional duties have been introduced on low-value imports from outside the EU. These measures are intended to help level the playing field and provide greater support for European businesses.
“E-shops are waiting to see how this change will affect the market in the long term. However, immediately after the introduction of the duties, we saw an increase in orders from Czech e-shops. This is also why we expect this year's Christmas shopping season to be even stronger than last year's,” explains Petr Pěcha.
Competition from low-cost imports is understandably felt most strongly by e-shops specialising in fashion and footwear, where 66% of retailers expressed similar concerns.
Smaller e-shops are particularly affected by the economics of consumer demand: rising costs of purchasing goods (49%, compared with 33% among large e-shops), weaker demand due to inflation (46% vs. 25%) and rising energy and transport costs (38% vs. 24%).
Larger e-shops, meanwhile, are more constrained by capacity issues and external factors, including a shortage of qualified employees (25% vs. 12%) and geopolitical risks (16% vs. 6%).
57% of e-shops plan to raise prices next year; 17% have already increased prices due to fuel costs this year
In the coming year, 57% of e-shops plan to increase their prices, while only 3% expect to lower them. Retailers generally see price increases as a necessity rather than a way to boost revenue.
“Concerns about rising inflationary pressures are widespread across the market, whether related to interest rates, energy or fuel costs. E-shops will probably have to pass on at least some of these increased costs to their customers,” explains Petr Pěcha.
Retailers are currently dealing with, among other things, rapidly rising fuel prices. One in six e-shops (17%) has already had to reflect higher fuel costs in its prices in recent weeks. More than half (55%) consider the impact of high fuel prices to be significant or substantial. Once again, smaller e-shops are more affected: 22% have had to raise their prices, compared with 12% of larger retailers.
About the GLS VIBE Index
GLS conducted an online survey among e-shop owners and managing directors in the Czech Republic. This is the first wave of a long-term project through which GLS will regularly measure sentiment across the Czech e-commerce sector.
The survey was conducted from mid-August to mid-September 2026 and involved 318 Czech e-shops. Larger retailers are overrepresented in the sample: one-third ship more than 1,000 parcels per month, while one-fifth ship up to 100.
The sample therefore does not represent the “typical” Czech e-shop. There are approximately 50,000 e-shops on the market, most of which are very small. Instead, the survey focuses on the segment responsible for the majority of parcel volumes and revenues.
About GLS Group
GLS Group is one of the largest parcel service providers in Europe. Its network spans more than 40 countries and territories across Europe, Canada and the United States. With approximately 115 hubs and more than 1,700 depots, GLS provides businesses with the reach, resilience and local market expertise they can rely on, while delivering the reliability and convenience that millions of customers expect every day. GLS continuously raises the bar in customer experience and operational and commercial excellence. At the same time, it invests in the areas shaping the future of logistics, including out-of-home delivery solutions, parcel lockers and AI-powered operations. From international parcel shipping and fulfilment to freight services, GLS continues to develop the capabilities and partnerships that help its customers grow beyond borders. In the 2025/26 financial year, GLS achieved record revenue of EUR 6 billion and delivered 977 million parcels. For more information, visit www.gls-group.com.
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